


This campaign is centered around the Yisual communications program in the School
of Journalism and Mass Communications at the UniYersit\ of South Carolina. The
mission of the School of Journalism and Mass Communication is to prepare the ne[t
generation of mass communication practitioners and scholars to communicate
clearl\, concisel\, creatiYel\, and Zith integrit\ through practice and research.
Specificall\ Zith our client being the Yisual communications program, the e[ecutiYe
leadership aims to serYe students Zithin the program Zith all of the knoZledge and
tools that the UniYersit\ of South Carolina has to offer. 

We conducted tZo surYe\s that Zere distributed online to current college students
and high school students to gain insight into their knoZledge on Yisual
communications as a major and the best Za\ to target these audiences. The biggest
finding in our college surYe\ Zas that although 70% of students had heard of Yisual
communication, the\ Zere not able to full\ e[plain Zhat it is. Also, 80% of college
students do not knoZ the t\pes of jobs \ou can obtain Zith this degree. The
responses Ze gained droYe us to center the majorit\ of our campaign on educating
current college students, potential college students, and parents of these students
on Yisual communications, occupations that can be obtained Zith this degree, and
the program as a Zhole at the UniYersit\ of South Carolina. We unfortunatel\ did not
receiYe responses to the high school student surYe\, so Ze propose a surYe\ be sent
out to high school students in a different Za\ in the future. We also conducted
adYisor interYieZs and a focus group Zith current Yisual communications students to
learn about Zhat the\ loYe about the program and Zh\ the\ chose to stud\ it at the
UniYersit\ of South Carolina. We used their responses Zhen molding our tactics to
target our audiences. 

The oYerall goal of our campaign is to establish the UniYersit\ of South Carolina
School of Journalism and Mass Communications as a premiere college to stud\ Yisual
communications. ObjectiYel\, Ze Zould like to increase the enrollment in the Yisual
communications program b\ UniYersit\ of South Carolina Students and high school
students each b\ 10%. Additionall\, Ze Zould like to increase YieZs of the UniYersit\
of South Carolina Yisual communications Zebsite page b\ high school students and
their parents b\ 10%. To achieYe these objectiYes, Ze created tactics that Zill appear
ph\sicall\ on campus, on social media, and on neZs outlets to educate people about
the major itself and the career paths graduates haYe taken Zith this degree. We
anticipate that this campaign Zill help the School of Journalism and Mass
Communications increase the enrollment in the Yisual communications program. 



 The School of Journalism and Mass Communications at the UniYersit\ of South Carolina reYolYes
around their mission of Ȋbridging practice and research, preparing the ne[t generation of mass
communication practitioners and scholars to communicate clearl\, concisel\, creatiYel\ and Zith
integrit\ ȃ ultimatel\ adYancing the communications professions in a democratic societ\.ȋ This
college offers programs from the bachelorȇs leYel all the Za\ to the Ph.D. leYel, and a range of
majors, minors, and concentrations offered to prospectiYe students. As of 2021, the School of
Journalism and Mass Communications has 1,582 undergraduate students enrolled in one of their
programs through a range of classifications. The undergraduate programs Zithin the School of
Journalism and Mass Communications include major options of adYertising, broadcast
journalism, journalism, public relations, and Yisual communications. The college offers
concentration programs for students enrolled Zithin the school and minor options for students
enrolled in other programs at the UniYersit\ of South Carolina.  

Our team is focusing on the Yisual communications program Zithin the School of Journalism and
Mass Communications. According to Assistant Dean Rushondra James, statisticall\, the Yisual
communications program is a female heaY\ major, Zith almost 80% of students identif\ing as
female as of 2021. Other current statistics state that out of the 1,582 students enrolled in the
School of Journalism and Mass Communication, 252 of those students are Yisual communication
majors. About 56% of those students haYe in-state residenc\, meaning that the other 44% of
these students haYe out-of-state residenc\. These statistics giYe insight as to the t\pes of
students that are currentl\ participating in the Yisual communications program, as Zell as the
si]e of the program as of noZ. This program giYes students the opportunit\ to understand Yisual
problem solYing through learning skills such as graphic design, film, Zeb design, and
photograph\. These skills are taught b\ facult\ members Zith a Zide range of e[pertise in this
specific field of stud\. The goal that the program focuses on is giYing students the fundamental
tools needed to e[plore and pursue a career in Yisual stor\telling. With most facult\ located in
the up-to-date School of Journalism and Mass Communications building, the\ haYe the
opportunit\ to introduce Yisual communications majors to the neZ and eYer changing technolog\
that enhances their e[perience throughout the program. 

Our campaign aims to educate prospectiYe students, prospectiYe studentsȇ parents, students
currentl\ enrolled at UniYersit\ of South Carolina Zithin the SJMC, students currentl\ enrolled at
UniYersit\ of South Carolina Zithin other majors, adYisors, and students at other uniYersities on
Zhat the Yisual communications major inYolYes. We Zant to gain and giYe understanding as to
potential career paths that Yisual communications could lead to, as Zell as increase the densit\ of
the major at the UniYersit\ of South Carolina as a Zhole Zhen it comes to the number of
students enrolled Zithin the major. As a team, Ze Zant to trul\ gain understanding of this
program so that Ze can create ph\sical deliYerables to educate specific groups and e[pand the
si]e of the major as a Zhole. Ζn order to do this, Ze plan on speaking Zith facult\ and adYisors
Zho are directl\ inYolYed Zith the Yisual communications program to gain insight, as Zell as
speaking and Zorking Zith Yisual communications students to get a first-hand e[perience to
proYide tools Zith the ultimate goal of e[pansion.



SWUeQgWKV WeaNQeVVeV

OSSRUWXQLWLeV TKUeaWV

There tends to be a lack of understanding for Yisual
communications as a major. 
People do not alZa\s understand Zhat \ou can do career
Zise Zith a Yisual communications degree. 
Visual communications is not tailored to a specific
occupation. 
NeZ adYisors ma\ not full\ understand the major and
hoZ to e[plain or differentiate it from other majors to
students, alloZing it to be less appealing to students. 

Visual communications has the opportunit\ to groZ in
Yideograph\, special effects, and Zeb design Zithin the
Journalism School.
Educating current and neZ adYisors about Yisual
communications and the purpose and benefits that this
major serYes. 
Ζnforming students about the opportunities that are
offered from this job, especiall\ in the era of social media
preYalence and the importance of Yisual appeals for
companies, organi]ations, indiYiduals, etc. 
Create more social and ph\sical campaigns to draZ
students in and inform them of the major. 

The UofSC Media Arts program can draZ people aZa\
from the Visual Communications major, as the\ can be
confused as being similar. 
There is a common market and Ze are losing Georgia
and Kentuck\ residents Zho Zill no longer receiYe in-
state tuition at UofSC. 
The competition of similar programs at other schools in
the southeast can draZ students aZa\ from Visual
Communications at UofSC. 
The title ȊVisual Communicationsȋ can draZ parents
aZa\ from supporting their children doZn this path
because it is not as Zell-knoZn as other majors. 
Coming across as not a secure major. 

Visual communications offers a plethora of
opportunities, as it is a broad major that alloZs students
to go in a number of different directions.  
Visual communications graduates haYe high rates in
getting good jobs during and after graduation. 
The School of Journalism and Mass Communications
facult\ is e[tremel\ helpful and cares about their
students and their success. The facult\ has a lot of
e[perience in man\ different areas. 
The School of Journalism and Mass Communications
building is up to date Zith its technolog\, studios,
equipment, etc. and is an enYironment that offers man\
opportunities for success. 
Most careers haYe some aspect of Yisual
communications as a job opportunit\. 
The Yisual communications program has brought back a
number of aZards. 
Visual communications is the most popular page on the
Journalism School Zebsite. 
There are fun and entertaining classes that are offered
for Yisual communications majors, such as
Phoneograph\. 



Currentl\ in Fall 2021, Yisual communications at the UniYersit\ of South Carolina has
252 undergraduate students. Graduates Zith a Yisual communications degree haYe
the opportunit\ to Zork in a Yariet\ of different jobs. Visual communications is
modern da\ communication and the industr\ is groZing at a fast rate. The biggest
challenge the major faces is the lack of understanding for Zhat e[actl\ it is and Zhat
kind of jobs \ou can get Zith a Yisual communications degree. This challenge
preYents students from choosing the major and makes parents concerned that their
kids Zill not find a job once the\ graduate. Another big challenge Yisual
communications at UofSC faces is that its biggest competitor is media arts at the
same uniYersit\. Oftentimes, incoming students are choosing betZeen the tZo
programs and potential students are lost in this process. Another challenge is that as
more and more states are not offering an academic common market for Yisual
communications an\more, students are choosing other colleges in their states to
stud\ since the\ Zill not get in-state tuition at UofSC an\more.

One major opportunit\ that stands out for the program is the e[pansion of
Yideograph\, special effects, and Zeb design Zithin the Journalism School as the
needs for these skills are groZing at a fast rate. The Journalism School is planning to
groZ in both professors and classes for these specialties in the coming \ears.
Another opportunit\ for the major is further educating current and neZ adYisors
about the program and jobs that students can obtain Zhen stud\ing Yisual
communications. One of the points Dr. Tara Mortensen, Yisual communications
sequence head, emphasi]ed is that Ze haYe ama]ing adYisors here at UofSC but
sometimes the\ do not full\ understand all the details of the major. 

A feZ potential difficulties that could impede the success of the campaign are time,
budget, and reach constraints. The main difficult\ is if the campaign does not reach
the correct people such as high school students and current UniYersit\ of South
Carolina students, the campaign Zill not be effectiYe in increasing the number of
Yisual communications majors and education about the major. 



There Zere a feZ different oYerreaching questions Ze needed to ansZer through our
research. One of our most important research topics Zas to figure out Zhat has
t\picall\ draZn students to the Yisual communications program at UofSC in the past.
Ζs it the program itself, the SJMC facilit\, the careers formed, class options, etc.
KnoZing more information on this helped us clarif\ Zhich parts of the campaign Ze
needed to focus on to be successful, as Zell as helped us find out Zhat Ze needed to
better promote.

Another topic that Zas important to haYe insight on Zas if students, adYisors, and
other school facult\ actuall\ understood Zhat the Yisual communication major is, as
Zell as Zhat kind of jobs and careers people could obtain Zith the degree. We
noticed that some people Zere unsure Zhat the term Yisual communications
entailed, as similar majors haYe been called b\ Yarious names at different
uniYersities. The major also ma\ haYe been confused Zith other Yisual or arts
degrees, so Ze felt that it Zas important for members of our communit\ to be
educated on Zhat the major is in order to haYe a successful campaign.

Another area of research needed to help our campaignȇs success Zas to knoZ Zhat
students and alumni loYe about the Yisual communications program, as Zell as to
haYe some insight on their e[periences Zith the school and finding jobs. Ζf Ze are
able to shoZ this program as one that Zill lead to a promising career, this Zill likel\
bring more people in. 

Lastl\, Ze Zanted to speak Zith the SJMC adYisors to see their knoZledge on the
Yisual communications major, as Ze belieYed the\ ma\ haYe some Yaluable insight.
For e[ample, hoZ do the\ e[plain the major, do the\ educate the students on that
option, etc. We kneZ it Zould be helpful to knoZ adYisorsȇ insights on Zhat students
sa\ and think about the major, and if the\ felt there Zas an\ sort of hesitation to
declare that major and Zh\. 

We conducted tZo online surYe\s that Zere distributed to general college students
and high school students in the area, a focus group Zith Yisual communications
students, and conducted in-person interYieZs Zith adYisors. 



Since Ze had 4 different t\pes of research, Ze asked people for participation and collected
data in a feZ different Za\s. For the general college student surYe\, Ze sent the surYe\s out
in large GroupMes Zhere Ze e[plained Zhat the stud\ Zas for and encouraged people to
take it. For the focus group interYieZ Zith Yisual communications students, Ze asked some
people that Ze personall\ knoZ in the major to participate. We met Zith the group oYer
Zoom and asked questions to get a deeper insight into their attitudes and motiYations
regarding the major. For the adYisor interYieZs, Ze emailed our oZn adYisors to request
their participation and see if the\ had an\ other adYisors the\ recommended Ze ask to
proYide more insight. For these interYieZs, Ze met Zith the adYisors in person to ask the
questions Ze had created to gain insight into the adYising process. For the high school
surYe\, our connections Zith local high school students unfortunatel\ did not send the
surYe\s out before the campaign Zas completed, so Ze Zere not able to collect data.

See Appendi[ A, B, C, and D for the full questionnaire, focus groups, and interYieZs. 

From our surYe\ of college students, Ze found that 70% of students haYe heard of Yisual
communications but Zhen asked to e[plain it, man\ could not full\ e[plain Zhat it is. OYer
80% of college students did not knoZ Zhat kind of jobs \ou can obtain Zith a Yisual
communications degree. Because of this, Ze decided to focus man\ of our tactics on sharing
Zhat career paths Yisual communications graduates haYe taken through alumni spotlights
and neZsletters. When asked Zhat social media people use most, oYer 40% of college
students reported Ζnstagram. We chose to place our social media posts and sponsored ads
on Ζnstagram to reach the biggest audience. 

Ζn the Yisual communication student focus group, Ze found that students Zere pulled to
stud\ Yisual communications at UofSC due to the building, academic common market,
professors, and the projects the\ Zould get the chance to Zork on. We took all of these ideas
into consideration Zhen creating tactics targeted toZards high school students specificall\. 

Unfortunatel\, our surYe\ sent out high school students did not receiYe an\ responses. We
recommend that to moYe forZard Zith the campaign, that the School of Mass
Communications and Journalism sends out our surYe\ to receiYe data on high schoolers'
knoZledge of the Yisual communications program and the best Za\ to target them in the
campaign.





Establish UniYersit\ of South Carolina School of Journalism and Mass
Communications as a premiere college to stud\ Yisual communications. 

TacWLc 1 (Earned): Shannon pitched to student neZspapers on the Yisual
communications program and accomplishments Zithin the program.
TacWLc 2 (Earned): Moll\ pitched to SGTV to do a feature on Yisual
communications and student projects.
TacWLc 3 (Shared): Al\ssa created pre-made posts for SJMC platforms including
photos and te[t of features on students, alumni, and projects.
TacWLc 4 (Shared): Al\ssa created a social media Yideo outline e[plaining the
Yisual communications major. 
TacWLc 5 (Shared): Moll\ created memes for the SJMC Ζnstagram account. 
TacWLc 6 (OZned): Francis created Yisual communications educational fl\ers to
post around campus.
TacWLc 7 (OZned): Al\ssa created Yisual communications t-shirt design for
students and facult\. 
TacWLc 8 (OZned): Audre\ created Yisual communications neZs articles for SJMC
Zebsites featuring student and alumni success.
TacWLc 9 (OZned): Shannon created monthl\ neZsletter Zith updates Zithin the
Yisual communications program and its students sent to SJMC students b\ email.

To increase enrollment in the Yisual communications major b\ current UniYersit\ of
South Carolina students b\ 10% b\ August 1, 2022. 

AXdLeQce: All current UniYersit\ of South Carolina Students in the School of
Journalism and Mass Communications, majoring outside of the School of Journalism
and Mass Communications and majoring in media arts.

SWUaWeg\: Ζnform UniYersit\ of South Carolina students about the Yisual
communications program. 

TacWLcV: 



TacWLc 1 (Earned): Shannon pitched to local neZspapers stories about Yisual
communications success stories and aZards the Yisual communications program
has receiYed. 
TacWLc 2 (Earned): Shannon pitched to online neZs Zebsites stories about Yisual
communications success stories and aZards the Yisual communications program
has receiYed.
TacWLc 3 (Shared): Al\ssa created pre-made posts for SJMC platforms including
photos and te[t of features on students, alumni, and projects.
TacWLc 4 (Shared): Al\ssa created a social media Yideo outline e[plaining the
Yisual communications major. 
TacWLc 5 (OZned): Audre\ created Yisual communications neZs article for SJMC
Zebsite featuring student and alumni success.

TacWLc 1 (Paid): Francis created sponsored social media posts about alumni
success stories, student projects, updates Zithin the Visual Communications
major on Ζnstagram and Facebook.
TacWLc 2 (Shared): Al\ssa created pre-made posts for SJMC platforms including
photos and te[t of features on students, alumni, and projects.
TacWLc 3 (Shared): Al\ssa created a social media Yideo outline e[plaining the
Yisual communications major. 
TacWLc 4 (Shared): Moll\ created memes for the SJMC Ζnstagram account. 

To increase enrollment in the Yisual communications major b\ incoming high school
students b\ 10% b\ August 1, 2022. 

AXdLeQce: All high school students that are pursuing a higher education
Sub-Audience: High School Parents

SWUaWeg\: Educate parents on the possible career path of this major.

TacWLcV: 

SWUaWeg\: Educate high school students about the Yisual communications program.

TacWLcV: 



TacWLc 1 (Paid): Francis directed people to the UniYersit\ of South Carolina Yisual communications
Zebsite in paid social media posts about alumni success stories, student projects, updates Zithin
the Visual Communications major, etc. on Ζnstagram and Facebook.
TacWLc 2 (Shared): Al\ssa directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite on social media posts for SJMC platforms including photos and te[t of
features on students, alumni, and projects on Ζnstagram and Facebook.
TacWLc 3 (Shared): Al\ssa directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite on social media Yideos featuring Yisual communications students and
projects. 
TacWLc 4 (OZned): Francis directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite on fl\ers. 
TacWLc 5 (OZned): Audre\ directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite on SJMC neZs section on Zebsite. 
TacWLc 6 (OZned): Shannon directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite on neZ Yisual communications neZsletters sent to SJMC students
through email.
TacWLc 7 (Earned): Shannon directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite in pitched media to student neZspapers featuring the Yisual
communications program and accomplishments Zithin the program.
TacWLc 8 (Earned): Moll\ directed people to the UniYersit\ of South Carolina Yisual communications
Zebsite in pitched media to SGTV in a feature on Yisual communications and student projects.
TacWLc 9 (Earned): Shannon directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite in local neZspapers stories about Yisual communications success stories
and aZards the Yisual communications program has receiYed. 
TacWLc 10 (Earned): Audre\ directed people to the UniYersit\ of South Carolina Yisual
communications Zebsite in online neZs Zebsites stories about Yisual communications success
stories and aZards the Yisual communications program has receiYed. 

To increase YieZs of the UniYersit\ of South Carolina Yisual communications
Zebsite page b\ high school students and their parents b\ 10% b\ August 1,
2022. 

AXdLeQce: All current UniYersit\ of South Carolina Students in the School of
Journalism and Mass Communications and majoring outside of the School of
Journalism and Mass Communications. All high school students that are
pursuing a higher education.
SXb-AXdLeQce: High School Parents

SWUaWeg\: Ζnform prospectiYe students and parents about the Yisual communications
major b\ driYing traffic to the Zebsite.

TacWLcV: 





We recommend the client allocates a budget betZeen $25-$100 for
sponsored social media posts on Ζnstagram and Facebook. The total cost
of the sponsored posts Zill be determined on hoZ far geographicall\ the
client Zants the post to reach. Upon request, Ze can obtain access to the
SJMC social media accounts and create drafts of sponsored posts to see
hoZ much mone\ Zould haYe to be spent for a specific reach. 

We recommend the client allocates a budget of $21.70 for 100 fl\ers from
VistaPrint or the SJMC printer can be used at no charge. The client Zill
Zant to consider hoZ the\ Zish to sell the t-shirts in the future, but Ze
Zill be creating a design that could be printed on t-shirts and other
apparel hoZeYer the client ma\ Zish. 

Depending on hoZ man\ sponsored posts the client chooses to pa\ for,
the total budget for the campaign Zill range from $46.70 to $121.70.



FUaQcLV cUeaWed YLVXaO cRPPXQLcaWLRQV edXcaWLRQaO fO\eUV WR SRVW
aURXQd caPSXV. 

ΖPSOePeQWaWLRQ: The purpose of this tactic is to use the educational
fl\er beloZ to encourage students in the journalism school to join the
Yisual communications major. The fl\er includes information of Zhat jobs
that Yisual communications major offers after college and leaYes contact
information for students that are interested. We plan for 100 fl\ers to be
printed and 25 of them to be distributed across the journalism school.
We plan to giYe the remaining 75 fl\ers to Journalism 101 professors to
hand out to students that shoZ an interest in Yisual communications.
There are around 200 students in Journalism 101 classes, so Ze belieYe
that 75 fl\ers Zould be a good number to start Zith and Ze can print
more upon request from the Journalism 101 professors. We belieYe that
the Journalism 101 students are a good audience to hand the fl\ers
directl\ to, because there are most likel\ students that are still unsure of
e[actl\ Zhat the\ Zant to stud\. We hope to haYe the fl\ers hung up and
distributed to the Journalism 101 professors b\ the beginning of ne[t
semester. 

EYaOXaWLRQ: This tactic should be eYaluated b\ seeing hoZ man\ students
use the QR code and Yisit the U of SC Yisual communications page. We
also Zould get feedback from Journalism 101 professors that gaYe the
fl\ers to interested students and see if this tactic Zas useful and hoZ
man\ students shoZed interest in the major. This tactic Zill be successful
based on the number of students that Yisit the Zebsite from the QR code
and if there is positiYe feedback from the Journalism 101 professors and
the\ request more fl\ers. 





AO\VVa cUeaWed YLVXaO cRPPXQLcaWLRQV W-VKLUW deVLgQ fRU VWXdeQWV
aQd facXOW\.

ΖPSOePeQWaWLRQ: As discussed Zith the sequence head, this is not a
tactic that Ze specificall\ felt Zould help the objectiYes of our campaign,
but Ze Zere happ\ to include it to be used hoZeYer ma\ be desired. Elise
He\det, a senior Yisual communications student helped us Zith the
design and her contact information Zill be included in the final campaign
book if the client Zould like to adjust the design in an\ Za\. The client
ma\ choose to print the shirt using a compan\ such as Custom Ζnk,
Underground shirts, or use a compan\ that the SJMC uses for other
apparel. The shirts can be sold according to hoZ man\ students Zish to
bu\ them or ma\ be distributed for free to Yisual communications
students to increase Yisibilit\ of the major on campus. We also
recommend looking into a hoodie design Zith the logo on the back and a
small icon on the front as it ma\ appeal more to the \ounger generation. 

EYaOXaWLRQ: This tactic Zill be successful if the shirt causes people to start
a conYersation about Yisual communications because of someone
Zearing the shirt, thus increasing peopleȇs knoZledge and encouraging
people to join, but unfortunatel\ this is almost impossible to measure. 





AXdUe\ cUeaWed a YLVXaO cRPPXQLcaWLRQV QeZV aUWLcOe fRU SJMC
ZebVLWeV feaWXULQg VWXdeQW aQd aOXPQL VXcceVV.

ΖPSOePeQWaWLRQ: This tactic began as a Za\ to shoZ current and
prospectiYe students and parents success stories that haYe been created
b\ the Yisual communications program, but it is also a great Za\ to
promote the program if Ze continue to use these spotlights to highlight
the best parts of the program. The interYieZee for the sample article
Zritten, Jackie He\det, had some reall\ great things to sa\ about the
program, its facult\, and the skills she gained through her time in the
program. This tactic Zas Zritten to be posted as an article on the SJMC
Zebsite.

EYaOXaWLRQ: The success of highlight articles can be eYaluated b\ the
number of page Yisits on the article. Alumni articles that highlight another
studentȇs positiYe personal e[perience are a good Za\ to reach other
potential Yisual communications students and make them see
themselYes in the alumnaȇs spot. Ζf man\ people Yisit this page and read
the article, it Zould be likel\ that Jackie He\detȇs stor\ Zould reach
someone Zho ma\ haYe similar interests. 



AOXPQL SSRWOLgKW - JacNLe He\deW

Jackie He\det alZa\s found a Za\ to keep herself inYolYed and constantl\ learning
throughout her time here at UofSC in the Yisual communications program.

He\det, a 2020 graduate, sa\s that she is Yer\ proud of her accomplishments Zhile
pursuing her undergraduate degree. As an out-of-state student coming from the
suburbs of Atlanta, she could not Zait to get bus\ and partake in an\ opportunit\ to
get inYolYed around campus or Zithin the SJMC. Throughout her time at UofSC,
He\det completed an impressiYe four different internship e[periences and landed a
job starting right after graduation. 

He\detȇs internship opportunities included positions as a Marketing Ζntern at
E[oYations of Atlanta, a Graphic Design Ζntern at SUPPLY.com, a Seater at the The
Walt Disne\ Compan\ȇs College Program, and a Visual Communications Ζntern at The
Home Depot, Zhere she later accepted a full-time job offer as a Visual
Communications Specialist. On top of her Yarious internships, He\det participated in
CreateAthon as a Graphic Designer during her junior \ear, and became the CreatiYe
Director of the adYertising team her senior \ear. She Zas also able to attend a home
football game on the sidelines to photograph the game; she credits the Yisual
communications program for giYing her the opportunit\. 

He\detȇs greatest piece of adYice for current CΖC students is to get to knoZ \our
professors. ȊThe SJMC has hired some ama]ing industr\ professionals Zho haYe their
oZn careers outside of the classroom. The creatiYe field is constantl\ changing and
deYeloping. HaYing access to people Zho haYe and are continuing to groZ Zith it is
such an asset to \our oZn career,ȋ sa\s He\det.

One professor that she feels helped prepare her the most for her career is Jason
Porter, describing him as the most challenging professor she had in the Yisual
communications program. ȊHis portfolio speaks for itself,ȋ she sa\s about the
professor and aZard-Zinning animator. ȊAlthough his classes Zere alZa\s more
difficult, his support and industr\ knoZledge made for some of m\ best portfolio
pieces.ȋ He\det sa\s she feels that Professor Porter reall\ cares about the success of
his students and that his influence made her a better problem solYer, presenter, and
oYerall designer. 



Another Professor that had a large influence on He\det during her time as an
undergraduate Zas Gordon Humphries. ȊΖ haYe neYer had a professor Zho cares
about his students quite like Professor Humphries does,ȋ she sa\s. ȊHe knoZs
more about a camera than an\one ΖȇYe eYer met and took someone Zho had
neYer held a DSLR before college and trained me to be able to take photos on the
sideline of a football game.ȋ He\det e[plains that her gratitude for Humphries
goes be\ond just industr\ e[perience; he also taught her man\ life lessons. 

He\det can confidentl\ sa\ that the courses she took and projects she completed
in the Visual Communications Program Zere Yaluable and gaYe her a great basic
understanding of most Adobe CreatiYe Cloud programs, to Zhich all students in
the SJMC haYe free access. This knoZledge helped her to feel Zell-prepared for
each of her internship positions and alloZed her to build on these skills Zhile
completing these internships. 

ȊM\ most releYant e[ample of this is hoZ Ζ got started in animating,ȋ sa\s He\det.
She e[plains hoZ in her adYanced graphics class, she Zas introduced to Adobe
Animate for a project in Zhich she had to create a simple 5-10 second animation
that onl\ required Ȋelementar\ understandingȋ of the program. She said this
e[perience made her fall in loYe Zith animation and led her to utili]e the program
to make another longer Yideo for an adYertising class she Zas taking. She took
those skills Zith her as she Zent on to intern at The Home Depot Zhere she
agreed Zithout hesitation to take on her first animated Yideo project for the
corporate Zebsite. 

ȊΖ noZ consider m\self a seasoned animator and haYe created similar Yideos, gifs,
liYe loZer thirds, transitions and eYen pla\ around in m\ free time,ȋ sa\s He\det,
ȊWithout that SJMC animation project opening the door to m\ potential, Ζ Zould
haYe neYer been able to accomplish eYer\thing Ζ haYe in m\ current career.ȋ 

He\det noZ Zorks as a Visual Communications Specialist at The Home Depot and
has completed man\ projects for the compan\ȇs corporate Zebsite since she
began Zorking there in June of 2020.



ShaQQRQ cUeaWed a PRQWhl\ QeZVleWWeU ZiWh XSdaWeV ZiWhiQ Whe
YiVXal cRPPXQicaWiRQV SURgUaP aQd iWV VWXdeQWV VeQW WR SJMC
VWXdeQWV b\ ePail.

ΖPSlePeQWaWiRQ: The pXrpose of creaWing a neZsleWWer for sWXdenWs
ZiWhin Whe YisXal commXnicaWions major is Wo highlighW alXmni sXccess
sWories and make Whem aZare of resoXrces and possible career opWions
for Whem in Whe YisXal commXnicaWions field. Adding a monWhl\ alXmni
highlighW and learning aboXW ZhaW alXmni are pXrsXing in Wheir careers
Zill make Whem aZare of differenW paWhs aYailable Wo Whem. LisWing
inWernship and e[WracXrricXlar opporWXniWies Zill help Whem bXild Wheir
oZn resXmes and in WXrn sWrengWhen Whe sWXdenWs of Whe program. Adding
a secWion ZiWh sWXdenW and facXlW\ sWandoXW Zork and aZards Zill make
cXrrenW sWXdenWs aZare of Whe accolades Wheir peers are achieYing,
esWablishing UofSCȇs YisXal commXnicaWions program as a premier
XniYersiW\ in Whe field.

EYalXaWiRQ: B\ measXring open raWes of Whe email neZsleWWer, Ze Zill be
able Wo Wrack if sWXdenWs are reading and consXming Whe conWenW in Whe
neZsleWWer. UlWimaWel\ Whe goal is Wo haYe open raWes increase ZiWh each
monWh Whe neZsleWWer is senW oXW.





FUaQciV cUeaWed YiVXal cRPPXQicaWiRQV edXcaWiRQal fl\eUV fRU
adYiVRUV ZiWh iQfRUPaWiRQ aQd RSSRUWXQiWieV WhaW alVR e[SlaiQ Whe
diffeUeQce beWZeeQ Pedia aUWV aQd YiVXal cRPPXQicaWiRQV. 

ΖPSlePeQWaWiRQ: The pXrpose of Whis WacWic is Wo inform U of SC SJMC
adYisors aboXW Whe YisXal commXnicaWions major. This fl\er Zill be
disWribXWed for Whem Wo Xse Zhen sWXdenWs come Wo Whese adYisors and
ask aboXW Whe YisXal commXnicaWions major and ZhaW e[acWl\ iW enWails.
Also, on Whe fl\ers specificall\ Ze ZanWed Wo inclXde Whe difference
beWZeen YisXal commXnicaWions and media arWs, as man\ sWXdenWs and
indiYidXals Wend Wo geW Whese WZo confXsed. We hope WhaW adYisors Zill
reference Whese in meeWings ZiWh sWXdenWs Zho are inWeresWed in YisXal
commXnicaWions and WhaW Whe\ Zill haYe a beWWer XndersWanding of ZhaW
YisXal commXnicaWions majors can do ZiWh Wheir major posW grad. We Zill
disWribXWe 5 fl\ers Wo each adYisor Wo begin ZiWh, and When among reqXesWs
Ze can make more for Whe adYisors WhaW need Whem.

EYalXaWiRQ: We Zill eYalXaWe Whis WacWic b\ collecWing feedback from
adYisors once a monWh on ZheWher or noW Whese fl\ers are helpfXl and if
sWXdenWs are collecWing Whe fl\ers. We also sXggesW WhaW Dr. MorWensen
meeWs regXlarl\ ZiWh adYisors Wo see if Whe fl\ers haYe helped Whem gain a
beWWer XndersWanding as Wo ZhaW e[acWl\ Whe YisXal commXnicaWions major
is, ZhaW opporWXniWies iW offers and ZhaW Whe difference beWZeen media
arWs and YisXal commXnicaWions is. 





AXdUe\ ZURWe a YiVXal cRPPXQicaWiRQV SJMC aUWicle fRU Whe ZebViWe
e[SlaiQiQg Whe diffeUeQceV Rf Whe WZR SURgUaPV.

ΖPSlePeQWaWiRQ: As discXssed ZiWh Whe seqXence head and oWher facXlW\
in Whe SJMC, iW seemed WhaW mosW sWXdenWs had heard of Whe YisXal
commXnicaWions program here aW UofSC, bXW ma\ noW knoZ e[acWl\ ZhaW
Whe major enWailed. Majors ZiWh similar names, like media arWs, ma\
confXse cXrrenW and prospecWiYe sWXdenWs and parenWs Zhen Wr\ing Wo
figXre oXW Whe besW fiW for Whem in Werms of a major. This WacWic Zas creaWed
Wo be implemenWed on Whe SJMC ZebsiWe for a feZ reasons. FirsW, Whe
ZebsiWe is a popXlar place for mosW people Wo seek informaWion on Whe
program opWions aW Whe XniYersiW\. Ζf Whis arWicle is implemenWed on Whe
ZebsiWe, an\one ZoXld be able Wo locaWe iW b\ searching YisXal
commXnicaWions or media arWs and Zill haYe an e[planaWion beWZeen Whe
WZo programs. WiWhin Whe arWicle, Whe goals of each program are
e[plained. The arWicle goes more in depWh aboXW Whe opporWXniWies ZiWhin
Whe YisXal commXnicaWions program, as Whe arWicle is made for Whe SJMC
specificall\ and noW Whe School of VisXal ArWs and Design; hoZeYer, boWh
programs are described Wo make iW easier Wo feel oXW Zhich roXWe a
sWXdenW shoXld go ZiWh Wheir sWXdies. 

EYalXaWiRQ: This WacWic Zill be sXccessfXl if more prospecWiYe and cXrrenW
sWXdenWs and parenWs, as Zell as facXlW\ and adYisors, are able Wo clearl\
e[plain Whe differences beWZeen ZhaW YisXal commXnicaWions and media
arWs are. While Whis ma\ be a biW difficXlW Wo measXre, Ze can eYalXaWe Whis
WacWic b\ speaking ZiWh sWXdenWs and facXlW\ and discXssing Wheir
XndersWanding of Whe differenW programs before and afWer reading Whe
arWicle. We can also Wrack Whe ZebsiWe anal\Wics and Wraffic Wo Whe arWicle
and moniWor Whe nXmber of sWXdenWs Zho declare YisXal commXnicaWions
as Wheir major.



ViVXal CRPPXQicaWiRQV VV. Media AUWV 

WhaW is VisXal CommXnicaWions and hoZ does Whis program differ from oWher
similar programs? 

The YisXal commXnicaWions program aW UofSC is XndoXbWedl\ a program Zell
knoZn for iWs sWXdenWsȇ sXccess, aZards and honors receiYed b\ boWh sWXdenWs and
facXlW\, and Whe faciliW\ȇs cXWWing-edge Wechnolog\; hoZeYer, can mosW sWXdenWs,
parenWs and facXlW\ differenWiaWe ZhaW reall\ makes YisXal commXnicaWions
differenW from oWher similar fields of sWXd\?

The YisXal commXnicaWions program resides in Whe UniYersiW\ȇs School of
JoXrnalism and Mass CommXnicaWions, Zhere sWXdenWs learn alongside oWhers
sWXd\ing adYerWising, pXblic relaWions, joXrnalism and mass commXnicaWions. The
common goal among Whese foXr fields of sWXd\ ZiWhin Whe SJMC is Wo, ȊPrepare Whe
ne[W generaWion of mass commXnicaWion pracWiWioners and scholars Wo
commXnicaWe clearl\, concisel\, creaWiYel\ and ZiWh inWegriW\,ȋ according Wo Whe
SJMCȇs mission sWaWemenW. WhaW does Whis mean specificall\ for YisXal
commXnicaWion majors? VisXal CommXnicaWions SeqXence Head Tara MorWensen
likes Wo emphasi]e WhaW Whis major is, ȊnoW arW,ȋ and ȊnoW draZing.ȋ VisXal
commXnicaWions sWXdenWs focXs on learning hoZ Wo Well sWories and commXnicaWe
WhroXgh YarioXs media Whe\ ma\ be passionaWe aboXW, inclXding bXW noW limiWed Wo
graphic design, Zeb design, film, phoWograph\.

 One program WhaW YisXal commXnicaWions is ofWen compared Wo and confXsed ZiWh
is media arWs. This ma\ be dXe Wo Whe similar names, bXW also Whe lack of
XndersWanding ZhaW Whe WZo programs haYe Wo offer and hoZ differenW Whe\ are.
The media arWs opWion sees more sWXdenWs looking Wo focXs on areas of arW sXch as
filmmaking, screenZriWing, Yideo game design, and animaWion, and is locaWed ZiWhin
Whe School of VisXal ArW and Design. The\ Zill be sWXd\ing alongside sWXdenWs
majoring in arW edXcaWion, arW hisWor\, and sWXdio arW. Media arWs sWXdenWs learn
hoZ Wo, ȊCreaWe aesWheWicall\ and concepWXall\ sophisWicaWed Zorks,ȋ according Wo
Whe UofSC ZebsiWe, Zhich differs from Whe goal of YisXal commXnicaWions seeking
Wo commXnicaWe and sWories WhroXgh Wheir YisXal creaWions. 



Wh\ become a VisXal CommXnicaWions major aW UofSC?

 The YisXal commXnicaWions major aW UofSC offers man\ opporWXniWies be\ond jXsW a
greaW edXcaWion. SWXdenWs Zill learn YarioXs skills Wo help Whem be sXccessfXl aW
commXnicaWing and sWor\Welling WhroXgh areas sXch as graphic design, Zeb design,
film, phoWograph\, and more. DXring Wheir senior semesWer, sWXdenWs Zill haYe
creaWed a porWfolio Wo shoZcase Wheir Zork, giYing Whem a sWep Xp Xpon gradXaWion.
This process is gXided b\ nXmeroXs greaW professors in Whe program, mosW of Zhom
haYe receiYed aZards for Wheir Zork or oXWsWanding Weaching. SWXdenWs and facXlW\ in
Whis program haYe access Wo man\ Wechnologies in Whe SJMC WhaW oWhers ma\ noW haYe
access Wo. Ζn Whe YisXal commXnicaWions major, sWXdenWs haYe recenWl\ gained free
access Wo Adobe CreaWiYe CloXd WhroXgh Whe SJMC, as Zell as Whe abiliW\ Wo Xse Whe
faciliW\ȇs drones, 360 Yideo, and aXgmenWed realiW\. Ζn Werms of sXccess and careers,
YisXal commXnicaWions sWXdenWs haYe conWinXed Wo dominaWe and obWain impressiYe
opporWXniWies in differenW indXsWries. Some popXlar indXsWries WhaW sWXdenWs enWer
ZiWh a YisXal commXnicaWions degree inclXde phoWojoXrnalism, graphic
commXnicaWions, commercial phoWograph\, and prinW, elecWronic, and online media;
hoZeYer, Whis is jXsW a small nXmber of Whe places WhaW a YisXal commXnicaWions
degree aW UofSC can Wake \oX!
. 



MRll\ cUeaWed a SUeVeQWaWiRQ WePSlaWe fRU Whe VeTXeQce head WR XVe
ZheQ cRQdXcWiQg PeeWiQgV ZiWh SJMC adYiVRUV.

ΖPSlePeQWaWiRQ: This WacWic is specificall\ aimed aW Whe edXcaWion of
adYisors. The seqXence head can Xse Whis WemplaWe in giYing program
XpdaWes Wo cXrrenW adYisors and Wo edXcaWe neZ adYisors on Whe program
in general. This coXld be Xsed hoZeYer ofWen Whe seqXence head feels
necessar\, bXW Whe WemplaWe Zas made for a presenWaWion per semesWer.
The WemplaWe is made so WhaW Whe seqXence head can simpl\ fill in Whe
informaWion WhaW she ZanWs Wo presenW Wo Whe adYisors based on WhaW
semesWer. 

EYalXaWiRQ: Ζn order Wo measXre Whe eYalXaWion of Whis WacWic, sXrYe\s
Waken b\ sWXdenWs regarding Wheir adYisors Zill haYe Wo be eYalXaWed. Also,
looking aW nXmbers regarding hoZ man\ sWXdenWs changed Wheir major Wo
YisXal commXnicaWions dXring an adYising appoinWmenW ZoXld be Welling
as Wo hoZ sXccessfXl Whis meWhod of adYisor edXcaWion reall\ is. 





AXdUe\ cUeaWed digiWal fl\eU WR VhaUe iQ caPSXV bXildiQgV.

ΖPSlePeQWaWiRQ: A digiWal fl\er shared in campXs bXildings Zill help
aWWracW inWeresW in Whe YisXal commXnicaWions program. ΖW adYerWises some
differenW aspecWs of ZhaW Whe program enWails and inclXdes a QR code for
cXrrenW or prospecWiYe sWXdenWs Wo easil\ access more informaWion on Whe
program. This Zill be implemenWed on digiWal displa\ boards aroXnd
campXs, boWh in Whe SJMC and oWher colleges.
 
EYalXaWiRQ: We can eYalXaWe if Whis WacWic Zas sXccessfXl b\ looking aW Whe
nXmber of YisiWs Wo Whe YisXal commXnicaWions page WhroXgh Whe QR code
on Whe digiWal fl\er. Ζf page YisiWs are increased WhroXgh Whis mediXm, Whe
WacWic ZoXld be sXccessfXl in direcWing Wraffic Wo Whe ZebsiWe.





ShaQQRQ cUeaWed a SiWch WR VWXdeQW QeZVSaSeUV RQ Whe YiVXal
cRPPXQicaWiRQV SURgUaP aQd accRPSliVhPeQWV ZiWhiQ Whe
SURgUaP. 

ΖPSlePeQWaWiRQ: The pXrpose of piWching a sWor\ aboXW Whe YisXal
commXnicaWions program Wo The Dail\ Gamecock is Wo creaWe a beWWer
XndersWanding of ZhaW Whe YisXal commXnicaWions program is among Whe
UofSC sWXdenW popXlaWion. B\ increasing sWXdenWsȇ XndersWanding of Whe
program and Whe Zork Wheir classmaWes do, Whe\ are more likel\ Wo
recommend iW Wo a sibling or friend looking aW colleges and poWenWiall\
increase enrollmenW. 

EYalXaWiRQ: Ζf Whis WacWic is sXccessfXl, The Dail\ Gamecock Zill haYe
folloZed Xp ZiWh oXr piWch and pXblish Whe sWor\ in Wheir Xpcoming issXe.
The e[posXre from Whe arWicle Zill be able Wo spread informaWion Wo Whe
sWXdenWs of UofSC and Whe\ Zill haYe more informaWion regarding Whe
YisXal commXnicaWions major Wo recommend iW Wo friends. ProYiding Whis
informaWion in a pXblished neZs arWicle conWribXWes Wo oXr oYerall goal of
esWablishing Whe UniYersiW\ of SoXWh Carolina as a premier insWiWXWion Wo
sWXd\ YisXal commXnicaWions.



A cXrrenW YisXal commXnicaWions sWXdenW spoWlighW (Ze haYe a lisW of cXrrenW
sWXdenWs Ζ can send \oX if \oX ZanW Wo go ZiWh Whis angle)  
A YisXal commXnicaWion alXmni spoWlighW from Whe UniYersiW\ of SoXWh
Carolina Wo feaWXre Whe differenW W\pes of jobs WhaW can be acqXired ZiWh a
YisXal commXnicaWions degree (Ze haYe a lisW of alXmni WhaW ZoXld be Zilling
Wo parWicipaWe if \oX choose Whis angle) 
A feaWXre on Whe Adobe ShoZroom and oWher Wools ZiWhin Whe JoXrnalism
School WhaW oWher schools do noW haYe so WhaW sWXdenWs can XndersWand Zh\
Whe School of JoXrnalism and Mass CommXnicaWion aW Whe UniYersiW\ of SoXWh
Carolina sWands oXW oYer Whe resW, specificall\ Whe YisXal commXnicaWions
program. 

Dear Maka\la Hansen, 

M\ name is Shannon OȇToole, and Ζ am a sWXdenW in Kell\ DaYisȇ JOUR 531 PR
Campaigns class Whis semesWer. Ζ am parW of a groXp Zorking on a campaign Wo
increase Whe enrollmenW for Whe VisXal CommXnicaWions major and Wo esWablish
Whe UniYersiW\ of SoXWh Carolina School of JoXrnalism and Mass CommXnicaWions
as a premiere college Wo sWXd\ YisXal commXnicaWion. 

A sWraWeg\ Ze are Xsing WhroXghoXW Whis campaign is Wo inform UniYersiW\ of SoXWh
Carolina sWXdenWs aboXW Whe YisXal commXnicaWions program and ZhaW jobs can
be acqXired afWer gradXaWing ZiWh Whis degree. Ζ ZanWed Wo send \oX a piWch for a
feaWXre sWor\ for The Dail\ Gamecock as a WacWic for oXr campaign. A feZ basic
ideas Ze haYe are: 

Ζ appreciaWe \oXr consideraWion and hope Wo hear back from \oX soon. M\ email is
sdoWoole@email.sc.edX and m\ phone nXmber is (617) 921-2772. Send me an
email or giYe me a call and leW me knoZ ZhaW \oX Whink. Thank \oX!

Thank \oX,
Shannon OȇToole
sdoWoole@email.sc.edX

mailto:sdotoole@email.sc.edu


MRll\ SiWched WR SGTV WR dR a feaWXUe RQ YiVXal cRPPXQicaWiRQV aQd
VWXdeQW SURjecWV. 

ΖPSlePeQWaWiRQ: The pXrpose of Whis media piWch is Wo XlWimaWel\ giYe
Whe VisXal CommXnicaWions program as Zell as Whe School of JoXrnalism
and Mass CommXnicaWion media aWWenWion WargeWed WoZard cXrrenW
Xnderclassmen aW Whe UniYersiW\ of SoXWh Carolina. This Zill be
implemenWed based on hoZ Whe sWXdenWs Zorking for SGTV respond Wo
Whe piWch, or if Whe\ respond Wo Whe piWch. A folloZ-Xp email Zill be
necessar\ bXW based on Zhich angle SGTV chooses Wo creaWe a sWor\, Ze
Zill giYe Whem an\ addiWional informaWion needed in order Wo creaWe a
sWor\ WhaW Zill caWch Whe aWWenWion of cXrrenW UniYersiW\ of SoXWh Carolina
sWXdenWs. 

EYalXaWiRQ: Ζn looking aW Whe eYalXaWion of ZhaW Whis piWch coXld proYide,
Where are seYeral Za\s Wo gain XndersWanding of Whe sXccess of Whis WacWic.
FirsW, iW depends on Zhere SGTV decides Wo broadcasW Whis sWor\. Ζf iW is
posWed on social media, Ze can see hoZ man\ YieZs and hoZ mXch
Wraffic Whe sWor\ geWs. We can also focXs on commenWs WhaW are made
direcWl\ on social media regarding posiWiYe or negaWiYe feedback. AnoWher
measXrable aspecW of Whis WacWic is Wo keep Wrack of an\ sWXdenWs WhaW
reach oXW Wo SGTV, adYisors, or an\ professors/oWher sWXdenWs in Whe
School of JoXrnalism and Mass CommXnicaWion regarding ZanWing more
informaWion or Wo change Wheir major. Based on Whis feedback, Ze can
gaXge Whe sXccess of Whis WacWic. Also, ZiWhin Whe sWor\ Ζ hope Wo haYe Whem
inclXde Whe seqXence headȇs informaWion. AnoWher eYalXaWion meWhod
coXld be Wo see hoZ man\ people reach oXW Wo her afWer ZaWching Whe
sWor\. Based on Whe amoXnW of people WhaW consisWenWl\ ZaWch SGTV, Ζ
ZoXld sa\ if aW leasW 50 people reach commenWs and/or reach oXW aboXW
Whe YisXal commXnicaWions program, WhaW ZoXld be considered
sXccessfXl.



A cXrrenW YisXal commXnicaWions sWXdenW spoWlighW (Ze haYe a lisW of cXrrenW
sWXdenWs Ζ can send \oX if \oX ZanW Wo go ZiWh Whis angle) 
A YisXal commXnicaWion alXmni spoWlighW from Whe UniYersiW\ of SoXWh
Carolina Wo feaWXre Whe differenW W\pes of jobs WhaW can be acqXired ZiWh a
YisXal commXnicaWions degree (Ze haYe a lisW of alXmni WhaW ZoXld be Zilling
Wo parWicipaWe if \oX choose Whis angle) 
A feaWXre on Whe Adobe ShoZroom and oWher Wools ZiWhin Whe JoXrnalism
School WhaW oWher schools do noW haYe so WhaW sWXdenWs can XndersWand Zh\
Whe School of JoXrnalism and Mass CommXnicaWion aW Whe UniYersiW\ of SoXWh
Carolina sWands oXW oYer Whe resW, specificall\ Whe YisXal commXnicaWions
program.  

Dear Finn Carlin, 

M\ name is Moll\ BXrns, and Ζ am a sWXdenW in Kell\ DaYisȇ JOUR 531 PR
Campaigns class Whis semesWer. Ζ am parW of a groXp Zorking on a campaign Wo
increase Whe enrollmenW for Whe VisXal CommXnicaWions major and Wo esWablish
Whe UniYersiW\ of SoXWh Carolina School of JoXrnalism and Mass CommXnicaWions
as a premiere college Wo sWXd\ YisXal commXnicaWion. 

One of oXr sWraWegies WhroXghoXW Whis campaign is Wo inform UniYersiW\ of SoXWh
Carolina sWXdenWs aboXW Whe YisXal commXnicaWions program and ZhaW jobs can
be acqXired afWer gradXaWing ZiWh Whis degree.  
Ζ ZanWed Wo send \oX a piWch for a feaWXre sWor\ for SGTV as a WacWic for oXr
campaign.  

A feZ basic ideas Ze haYe are: 

Ζ appreciaWe \oXr consideraWion and hope Wo hear back from \oX soon. M\ email is
moll\eb@email.sc.edX and m\ phone nXmber is (803)-403-3127. Send me and
email or giYe me a call and leW me knoZ ZhaW \oX Whink. Thank \oX! 

Moll\ BXrns



ShaQQRQ SiWched WR RQliQe QeZV ZebViWeV VWRUieV abRXW YiVXal
cRPPXQicaWiRQV VXcceVV VWRUieV aQd aZaUdV Whe YiVXal
cRPPXQicaWiRQV SURgUaP haV UeceiYed.

ΖPSlePeQWaWiRQ: The pXrpose of piWching Wo online neZ pXblicaWions
aboXW Whe sXccess of Whe YisXal commXnicaWions program and alXmni is Wo
gain e[posXre on an online plaWform of YisXal commXnicaWions as Zell as
increase XndersWanding of ZhaW iW is. B\ piWching Wo online pXblicaWions,
Whe sWor\ has Whe poWenWial Wo reach a Zider aXdience. B\ highlighWing Whe
program and alXmni Wheir aZards and achieYemenWs Zill help spread Whe
repXWaWion of UofSCȇs YisXal commXnicaWions program as a premier place
Wo sWXd\. The piWch Zas senW Wo Brian Tolle\ aW The SWaWe, Henr\ Cla\ aW
ColXmbia MeWro, Jordan LaZrence aW PosW and CoXrier.

EYalXaWiRQ: Ζf Whis WacWic is sXccessfXl, online neZs ZebsiWes Zill haYe
folloZed Xp ZiWh oXr piWch and pXblish Whe sWor\ on Wheir ZebsiWes. The
e[posXre from Whe arWicle Zill be able Wo spread informaWion Wo Whe
sWXdenWs of UofSC and Whe\ Zill haYe more informaWion regarding Whe
YisXal commXnicaWions major Wo recommend iW Wo friends. ProYiding Whis
informaWion in a pXblished neZs arWicle conWribXWes Wo oXr oYerall goal of
esWablishing Whe UniYersiW\ of SoXWh Carolina as a premier insWiWXWion Wo
sWXd\ YisXal commXnicaWions.



A cXrrenW YisXal commXnicaWions sWXdenW spoWlighW (Ze haYe a lisW of cXrrenW
sWXdenWs Ζ can send \oX if \oX ZanW Wo go ZiWh Whis angle) 
A YisXal commXnicaWion alXmni spoWlighW from Whe UniYersiW\ of SoXWh
Carolina Wo feaWXre Whe differenW W\pes of jobs WhaW can be acqXired ZiWh a
YisXal commXnicaWions degree (Ze haYe a lisW of alXmni WhaW ZoXld be Zilling
Wo parWicipaWe if \oX choose Whis angle) 
A feaWXre on Whe Adobe ShoZroom and oWher Wools ZiWhin Whe JoXrnalism
School WhaW oWher schools do noW haYe so WhaW sWXdenWs can XndersWand Zh\
Whe School of JoXrnalism and Mass CommXnicaWion aW Whe UniYersiW\ of SoXWh
Carolina sWands oXW oYer Whe resW, specificall\ Whe YisXal commXnicaWions
program. 

Dear Brian Tolle\, 

M\ name is Shannon OȇToole, and Ζ am a sWXdenW in Kell\ DaYisȇ JOUR 531 PR
Campaigns class Whis semesWer. Ζ am parW of a groXp Zorking on a campaign Wo
increase Whe enrollmenW for Whe VisXal CommXnicaWions major and Wo esWablish
Whe UniYersiW\ of SoXWh Carolina School of JoXrnalism and Mass CommXnicaWions
as a premiere college Wo sWXd\ YisXal commXnicaWion. 

A sWraWeg\ Ze are Xsing WhroXghoXW Whis campaign is Wo inform UniYersiW\ of SoXWh
Carolina sWXdenWs aboXW Whe YisXal commXnicaWions program and ZhaW jobs can
be acqXired afWer gradXaWing ZiWh Whis degree. Ζ ZanWed Wo send \oX a piWch for a
feaWXre sWor\ for The SWaWe as a WacWic for oXr campaign. A feZ basic ideas Ze haYe
are: 

Ζ appreciaWe \oXr consideraWion and hope Wo hear back from \oX soon. M\ email is
sdoWoole@email.sc.edX and m\ phone nXmber is (617) 921-2772. Send me an
email or giYe me a call and leW me knoZ ZhaW \oX Whink. Thank \oX!

Thank \oX,
Shannon OȇToole
sdoWoole@email.sc.edX

mailto:sdotoole@email.sc.edu


Al\VVa cUeaWed SUe-Pade SRVWV fRU SJMC SlaWfRUPV iQclXdiQg ShRWRV
aQd We[W Rf feaWXUeV RQ VWXdeQWV, alXPQi, aQd SURjecWV. 

ΖPSlePeQWaWiRQ: The pXrpose of Whis WacWic is Wo inform U of SC sWXdenWs,
high school sWXdenWs, and parenWs aboXW Whe YisXal commXnicaWions
program, shoZ ZhaW jobs \oX can obWain ZiWh Whis degree, and share
ZhaW Whe sWXdenWs are learning. The posWs shoXld be posWed on eiWher Whe
SJMC or CΖC ΖnsWagram and Facebook and shoXld be spaced oXW
WhroXghoXW a Wimeline of Whe ne[W 3 monWhs so Whe\ are noW repeWiWiYe.
The\ can be spliW Xp on each accoXnW depending on Zhere Whe clienW
ZoXld like Wo place Whem. The link Wo Whe YisXal commXnicaWions ZebsiWe
shoXld be inclXded in each posW Wo driYe Wraffic Wo Whe ZebsiWe. We
encoXrage Whe social media coordinaWor Wo reach oXW Wo Whe U of SC
official ΖnsWagram (@UofSC) Wo see if Whe\ ZoXld reposW an\ of Whese posWs
on Wheir sWor\ as Whis ZoXld place Whe conWenW in fronW of 111K folloZers.  

EYalXaWiRQ: This WacWic shoXld be eYalXaWed b\ posW engagemenW, folloZer
coXnW, and clicks on Whe link Wo Whe ZebsiWe. The social media coordinaWor
ma\ choose Wo conWinXe doing sWXdenW and alXmni spoWlighWs afWer Whese
posWs are Xsed if Whe engagemenWs and folloZer coXnWs are increasing.
The SJMC ΖnsWagram (@Xofsc_sjmc) cXrrenWl\ has 1,465 folloZers and iWs
Facebook has 2,878 folloZers. The CΖC ΖnsWagram (@Xofsc_cic) cXrrenWl\
has 1,187 and iWs Facebook has 1,710 folloZers. Ζf Whese nXmbers
increase in Whe coming monWhs afWer posWs and Where is an increase in
sWXdenWs joining Whe YisXal commXnicaWions program boWh as freshmen
and sZiWching majors, Whis WacWic can be deemed sXccessfXl.



SJMC SWXdeQW SSRWlighW: Ella Ma\V, SeQiRU ViVXal CRPPXQicaWiRQV 
ȊAs someone Zho came inWo college knoZing onl\ WhaW Ζ loYed Wo creaWe, Vis Comm has been Whe perfecW
e[perience. The broadness of Whis major has alloZed me Wo dabble in design, phoWograph\, Yideograph\,
coding, and more. Ζ knoZ WhaW as Ζ begin Wo appl\ for jobs Whe career opWions are WrXl\ endless becaXse of
hoZ mXch Ζ haYe learned from Whe JoXrnalism School in jXsW 4 \ears.ȋ

SJMC SWXdeQW SSRWlighW: MRUgaQ WagQeU, DecePbeU 2021 GUadXaWe ViVXal CRPPXQicaWiRQV 
(Change Wo alXmni if posWed afWer December 14Wh, 2021)
ȊThe YisXal commXnicaWions program aW @UofSC has enhanced m\ passion for all Whings creaWiYe. ThroXgh
Whis program, Ζ Zas able Wo land mXlWiple inWernships WhaW haYe eYenWXall\ led me Wo m\ faYoriWe parW of
Yiscom: brand deYelopmenW. Ζ am able Wo Xse m\ graphic design skills, brainsWorming, and markeWing
WechniqXes Ζ haYe learned aW Whe JoXrnalism school Wo bXild sXccessfXl brand idenWiWies from scraWch.ȋ 



SJMC SWXdeQW SSRWlighW: EliVe He\deW, SeQiRU ViVXal CRPPXQicaWiRQV 
Elise has held 3 inWernship posiWions and Zas a PΖNK campXs represenWaWiYe for 2 \ears dXring her college e[perience
WhaW has alloZed her Wo XWili]e and bXild on her YisXal commXnicaWion skills she has been learning in class. 
ȊM\ second inWernship Zas ZiWh RaceTrac in AWlanWa Zhere Ζ acWed as Whe ΖnsWrXcWional Design ΖnWern. This Zas a neaW
role becaXse Ζ Zas able Wo Xse m\ skills in a compleWel\ neZ Za\. M\ dail\ Wasks consisWed of Xsing Whe Adobe SXiWe Wo
creaWe Wraining modXles for sWore associaWes, creaWing learning aids for SSC associaWes, as Zell as creaWing Yideos for
addiWional Wraining modXles. This fall Ζȇm cXrrenWl\ inWerning remoWel\ ZiWh Fabȇrik as Wheir Graphic Design ΖnWern. This
is m\ firsW remoWe e[perience, and iW has WaXghW me so mXch aboXW Whe imporWance of commXnicaWion and Wime
managemenW. OYerall Ζ haYe loYed eYer\ inWernship e[perience ΖȇYe had. UofSCȇs YisXal commXnicaWion program has
fXll\ prepared me for an\ role Ζ haYe had and Ζ am so e[ciWed for ZhicheYer fXll Wime posiWion is in sWore for me afWer Ζ
gradXaWe in Ma\!ȋ

SJMC AlXPQi SSRWlighW: AdaP CRlliQV, GlRbal SeQiRU DigiWal
DeVigQeU aW MAC CRVPeWicV
Adam gradXaWed from @UofSC in 2016 ZiWh a degree in YisXal
commXnicaWions. He has been Zorking for MAC CosmeWics since
2017 and noZ Zorks as Whe Senior DigiWal Designer, Zhere he leads
a Weam Wo e[ecXWe all email, landing pages, and markeWing asseWs.
ȊThe immensel\ high sWandard WhaW Whe YisXal commXnicaWions
professors held eYer\ one of Xs aW ended Xp being incredibl\
inYalXable. WheWher \oX end Xp Zorking in fashion, joXrnalism,
beaXW\, \oX name iW... \oX haYe Wo be Zilling Wo mold, adapW, learn
and opWimi]e \oXr Zork eYer\ da\ in order Wo scXlpW \oXr crafW and
become Whe besW aW ZhaW \oX do. For me, Whe menWorship Ζ
receiYed from all of m\ professors aW Whe JoXrnalism school is ZhaW
WaXghW me Whe YalXe of raising Whe bar for \oXrself eYer\ da\, and
leWWing WhaW be \oXr compass WoZard sXccess.ȋ



SJMC AlXmni SpoWlighW: Kendra LiWWle, ArW DirecWor aW ΖriV
ȊThe most recent project that ΖȇYe Zorked on at Ζris Zas for @Adidas. OXr team Zas asked to come Xp
Zith a Za\ for the brand to celebrate its athletes that Zere competing in the 2021 Ol\mpic games.
After a feZ roXnds of presentations, the client team Zas reall\ e[cited aboXt oXr idea to create trading
cards for their Ol\mpic athletes. Ζ helped to create oYer 400 assets for printed and digital trading cards
for the top 250 adidas athletes competing in the games. Ζt Zas sXch a cool project to Zork on and see
the athletes post aboXt their trading cards after competing in their sport!ȋ
*Tag @tomdale\ in second photo*

Go to https://ZZZ.adobe.com and Xse \oXr UofSC
email address as the login.
After \oX select "continXe," \oX can then click on the
"reset/forgot passZord" link and folloZ the
instrXctions.
Once the passZord has been set, \oX can log in and
Xse/doZnload the Adobe CC apps.

Did \oX knoZ that all CΖC stXdents haYe complimentar\
access to @adobecreatiYecloXd? This is a hXge asset to all
stXdents, especiall\ YisXal commXnications majors Zho
Xse programs like photoshop and premiere pro eYer\
da\! 

CΖC StXdent DoZnload ΖnstrXctions:

1.

2.

3.



AXgmented Realit\ is an interactiYe e[perience that blends the real and YirtXal Zorlds. This is the
technolog\ that lets @Snapchat Xsers transform into pXppies, tacos and more. VisXal
CommXnications haYe created @Snapchat lenses of their oZn in E[periential ΖnteractiYes in Mobile
AXgmented Realit\ Zhich coXld translate into big opportXnities after gradXation. VisXal
commXnications stXdent Elise He\det has created man\ snapchat aXgmented realit\ filters after her
class and one of her creations, ȊGloss\ Train,ȋ has oYer 500K YieZs!

VisXal CommXnications stXdents at
@UofSC haYe the opportXnit\ to learn the
skills to operate and fl\ a drone all Zhile
finding the right moment to captXre
stXnning content.

PC: @morganZagner



Al\VVa creaWed a Vocial media Yideo oXWline e[plaining Whe YiVXal
commXnicaWionV major. 

ΖmplemenWaWion: The pXrpose of this tactic is to e[plain Zhat the YisXal
commXnications major is and Zhat kind of jobs \oX can get Zith it. The
target aXdience is cXrrent U of SC stXdents, high school stXdents, and
parents. This Yideo shoXld be placed on the YisXal commXnications
Zebsite page and shoXld be shared on the SJMC and CΖC Ζnstagram and
Facebook. The link to the YisXal commXnications Zebsite shoXld be
inclXded in the posts to driYe traffic to the Zebsite. The Yideo shoXld
inclXde B-roll of YisXal commXnications stXdents Zorking on hands-on
projects, photos of staff and sXccessfXl alXmni, and the Zebsite on the
last slide. The client can choose to do strictl\ a YoiceoYer for the script or
film someone speaking it and cXt back and forth to them and footage. 

EYalXaWion: This tactic shoXld be eYalXated b\ post engagement, folloZer
coXnt, and clicks on the link to the Zebsite. The SJMC Ζnstagram
(@Xofsc_sjmc) cXrrentl\ has 1,465 folloZers and its Facebook has 2,878
folloZers. The CΖC Ζnstagram (@Xofsc_cic) cXrrentl\ has 1,187 and its
Facebook has 1,710 folloZers. Ζf these nXmbers increase in the coming
months after posts, this tactic can be deemed sXccessfXl.



Video ScripW:
ȊWhat is YisXal commXnication?ȋ

ȊThe UniYersit\ of SoXth Carolina YisXal commXnications major helps stXdents
learn YisXal problem-solYing throXgh fXndamental skills sXch as graphic design,
film, Zeb design and photograph\.ȋ

ȊA degree in YisXal commXnications can lead \oX to a career as a
photojoXrnalist, Yideographer, illXstrator, graphic designer, art director, social
media marketer, Xser-interface / Xser-e[perience Zeb designer, filmmaker or
marketing specialist, and mXch mXch more.ȋ

ȊThe program alloZs \oX to tailor \oXr major to \oXr specific interests and neZ
classes are created eYer\ semester to teach innoYatiYe skills sXch as learning
hoZ to design aXgmented realit\, fl\ drones, and create 360 Yideo.ȋ

ȊStXdents gain hands-on e[perience learning from the indXstr\ȇs best
professors Zho share their personal knoZledge and help bXild stXdentȇs
portfolios to prepare for gradXation.ȋ

ȊVisXal commXnications is an aZard Zinning program at UofSC. StXdents haYe
Zon top-leYel aZards for their Zork from Hearst, the American AdYertising
Federation, and other national organi]ations.ȋ

ȊAlXmni haYe gone on to Zork for neZs organi]ations, adYertising agencies,
pXblic relations firms, fashion hoXses, maga]ines, social media groXps and
themselYes.ȋ

ȊΖf \oX loYe stor\telling throXgh creation, YisXal commXnications is the major
for \oXȋ

ȊFor more information, Yisit
https://sc.edX/stXd\/colleges_schools/cic/academic_programs/bachelors/YisXal
_commXnications.phpȋ 

https://sc.edu/study/colleges_schools/cic/academic_programs/bachelors/visual_communications.php


Moll\ creaWed memeV for Whe SJMC ΖnVWagram accoXnW.

ΖmplemenWaWion:   Each of these memes coXld be Xsed for a social media
post on the SJMC Ζnstagram accoXnt. We ZoXld stick to strictl\ Ζnstagram
becaXse memes are more casXal, and most high school and college
stXdents are more likel\ to be looking throXgh Ζnstagram than Facebook.
Each meme ZoXld come Zith a Zritten-oXt post Zith real information
and links that can be reached for stXdents that are interested in more
information regarding the YisXal commXnications program. Ζ ZoXld
recommend that each of these be posted a month apart throXghoXt the
\ear. Ζ ZoXld do this so that each post can be eYalXated Zith enoXgh time
to make changes to the ne[t ones based on those eYalXations.

EYalXaWion: To measXre the sXccess of this tactic, Ze ZoXld need to
access the SJMC Ζnstagram accoXnt so that Ze can see hoZ often and
hoZ densel\ each meme post is interacted Zith and hoZ deepl\ the\ are
interacted Zith. Ζt is important to note likes, comments, shares, and direct
messages regarding these posts. Ζt is also important to note if an\ links
proYided in this post are interacted Zith. All of this can be done on the
anal\tics of the SJMC Ζnstagram accoXnt. Ζ ZoXld sa\ at least 100
interactions of some kind ZoXld be considered sXccessfXl.





On accoXnt home page, click on the "Ζnsights" bXtton.
Once on Ζnsights, scroll to the bottom and click on "Create Promotion."
Click on the "Create" bXtton and select and photo to promote.
There are seYeral goals to choose from: more profile Yisits, more Zebsite Yisits,
and more messages. Choose \oXr goal(s). Ζf one of \oXr goals is more Zebsite
Yisits, add the URL in the space proYided.
Choose an aXdience and click on create \oXr oZn aXdience - here \oX can plXg in
specific demographics sXch as location, interests, age, and gender.
Ne[t \oX choose the bXdget and dXration of the promoted post. We sXggest that
the bXdget be $30 oYer a dXration of 6 da\s (if \oX ZoXld like to make changes to
it \oX can.)
Lastl\, \oX can reYieZ \oXr promotion post before \oX choose to boost it. Click
"Boost Post" to complete.  

FranciV creaWed VponVored Vocial media poVWV aboXW alXmni VXcceVV VWorieV and
XpdaWeV ZiWhin Whe ViVXal CommXnicaWionV major on ΖnVWagram and Facebook.

ΖmplemenWaWion: The pXrpose of this tactic is to engage Zith different target
aXdiences throXgh promoted Ζnstagram posts and see the insights that Ze get from
Xsers that see each post. Each of these posts Zill be Xploaded on the UniYersit\ of
SoXth Carolina School of JoXrnalism Ζnstagram page (@Xofsc_sjmc) and Ze Zill pa\ a
certain amoXnt set b\ Ζnstagram for the post to reach certain areas in neighboring
states to SoXth Carolina and Zithin SoXth Carolina. The posts Zill inclXde information
aboXt alXmni sXccess and Xpdates Zithin the YisXal commXnications major in order
to increase aZareness of the VisXal CommXnications major itself, and hopefXll\
encoXrage YieZers to do their oZn research on the major.

HoZ to create a sponsored Ζnstagram post:
1.
2.
3.
4.

5.

6.

7.

EYalXaWion: We Zill determine the sXccess of this tactic b\ checking the promotion
insights for each post. We can reYieZ hoZ man\ interactions it reached, hoZ man\
people Yisited the @Xofsc_sjmc profile from the post, hoZ man\ Zebsite taps, and
Zhat oXr aXdience (gender, age range, location) looked like from the promotion. Ζf
the promotions are sXccessfXl, Ze are giYen a chance to promote the posts fXrther
and again and to different areas. We also Zill pa\ attention to the nXmber of people
folloZing the @Xofsc_sjmc profile to see if these nXmbers increase. 









































1. WhaW dR \RX WhiQk cRXOd SXVh Whe YiVXaO cRPPXQicaWiRQV PajRU fRUZaUd?

MaNLQJ WKH YLVXaO cRPPXQLcaWLRQV PaMRU PRUH HOLWH aQd dHVLUabOH IRU VWXdHQWV.
SWXdHQWV WKaW PaNH cUHaWLYH SLHcHV RI ZRUN cRXOd VKRZ VWXdHQWV LQ RWKHU PaMRUV MXVW
KRZ cRRO WKLV PaMRU LV aQd ZKaW LW RIIHUV, SXVKLQJ WKH YLVXaO cRPPXQLcaWLRQV PaMRU
IRUZaUd. 

2. WhaW aUe \RX ORRkiQg fRU iQ VWXdeQWV fRU Whe YiVXaO cRPPXQicaWiRQV PajRU?

WH aUH ORRNLQJ IRU TXaOLW\ RYHU TXaQWLW\; ZH ZaQW "a IHZ JRRd PHQ." WH ZaQW
cUHaWLYH aQd dULYHQ VWXdHQWV WKaW VWULYH WR dR ZHOO aQd SXVK WKHPVHOYHV. 

3. WhaW RYeUaOO adYice RU iQVighW dR \RX haYe RQ Whe caPSaigQ aQd hRZ Ze caQ
achieYe RXU RbjecWiYeV?

RHacK RXW WR aOXPQL aQd VHH ZKaW WKH\ ZHUH abOH WR dR SRVW JUad ZLWK a YLVXaO
cRPPXQLcaWLRQV PaMRU. UVH \RXU UHVRXUcHV aQd WKLQN VPaUWHU, QRW KaUdHU. 

4. WhR VhRXOd Ze WaUgeW aV RXU aXdieQce ZiWhiQ Whe jRXUQaOiVP VchRRO fRU YiVXaO
cRPPXQicaWiRQV PajRUV?

TaUJHW VWXdHQWV LQ JRXUQaOLVP 101 cRXUVHV. TaUJHW VWXdHQWV ZLWKLQ WKH MRXUQaOLVP
VcKRRO.

5. WhaW WhiQgV dR \RX WhiQk Ze VhRXOd VSRWOighW RQ iQ Whe YiVXaO cRPPXQicaWiRQV
PajRU?

SSRWOLJKW RQ WKH dLIIHUHQW ILHOdV WKaW YLVXaO cRPPXQLcaWLRQV PaMRUV caQ JHW LQWR aIWHU
cROOHJH. SSRWOLJKW RQ WKH aOXPQL aQd ZKaW WKH\ KaYH dRQH ZLWK WKHLU HdXcaWLRQ LQ
YLVXaO cRPPXQLcaWLRQV. LRRN aW SUHYLRXV aQd SUHVHQW VWXdHQWV SRUWIROLRV RI WKHLU
ZRUN IURP YLVXaO cRPPXQLcaWLRQV. 

6. WhaW VhRXOd VWXdeQWV iQ Whe YiVXaO cRPPXQicaWiRQV PajRU e[SecW?
 
TKH YLVXaO cRPPXQLcaWLRQV PaMRU LV aOZa\V cKaQJLQJ aQd WKHUH aUH QHZ cOaVVHV
RIIHUHd aOO WKH WLPH. OQH RI WKH PaLQ WKHPHV LV bHLQJ abOH WR cKaQJH aV WLPH JRHV RQ.
VLVXaO cRPPXQLcaWLRQV LV LWV RZQ WKLQJ aQd LW RIIHUV PaQ\ RSSRUWXQLWLHV IRU VWXdHQWV
LQ PaQ\ dLIIHUHQW ILHOdV. 



1. WheQ VWXdeQWV cRPe WR \RX WR decOaUe RU VZiWch WheiU PajRU, dR Whe\
W\SicaOO\ kQRZ ZhaW Whe\ ZaQW WR VZiWch WR RU dR Whe\ RfWeQ aVk fRU \RXU
iQVighW RQ ZhaW WR chRRVe? 

 SWXdHQWV W\SLcaOO\ NQRZ RU KaYH aQ LdHa RI ZKaW PaMRU WKH\ ZaQW WR VZLWcK WR. 

  2. DR \RX feeO WhaW \RXU VXggeVWiRQV RQ ZhaW PajRU WR chRRVe haYe a OaUge
iPSacW RQ WheiU deciViRQV, RU WhaW Whe\ W\SicaOO\ haYe WheiU PiQd Pade XS RQ
WheiU RZQ? 

TKH cKaQcH WKaW WKH VWXdHQW Kad WKHLU PLQd PadH XS abRXW WKHLU PaMRU LV SURbabO\
50/50. ΖI WKHLU PLQdV aUHQȇW PadH XS LW LV VRPHWLPHV KHOSIXO WR KaYH WKHP WaON WR a
IacXOW\ PHPbHU RI WKHLU SRWHQWLaO PaMRUV. 

3. HRZ ZRXOd \RX deVcUibe aQd diffeUeQWiaWe Whe YiVXaO cRPPXQicaWiRQV
PajRU WR VWXdeQWV cRPSaUed WR RWheU ViPiOaU SURgUaPV aW Whe UQiYeUViW\ Oike
Pedia aUWV aQd VWXdiR aUWV? 

ΖQ YLVXaO cRPPXQLcaWLRQV \RX aUH OHaUQLQJ PRUH abRXW WKH bXVLQHVV VLdH, IRU
H[aPSOH SKRWRJUaSK\, SLcWXUHV, PaJa]LQHV, adV, cRPPHUcLaOV, HWc. ΖW LV QRW MXVW aUW
RU SKRWRJUaSK\. 

4. DR \RX WhiQk WhaW PRVW VWXdeQWV aUe aZaUe Rf Whe YiVXaO cRPPXQicaWiRQV
RSWiRQ? 

YHV, Ζ bHOLHYH WKH SURJUaP LV UHOaWLYHO\ ZHOO-NQRZQ, bXW VWXdHQWV Pa\ QRW NQRZ
H[acWO\ ZKaW ΖW HQWaLOV.

5. WhaW iQWeUeVWV iQ a VWXdeQW ZRXOd Oead \RX WR VXggeVW Whe\ VhRXOd becRPe
a YiVXaO cRPPXQicaWiRQ PajRU? 

CUHaWLYH LQWHUHVWV OLNH SKRWRJUaSK\, YLdHRJUaSK\, bXW aOVR bXVLQHVV.

6. DR YiVXaO cRPPXQicaWiRQ PajRUV eYeU cRPe WR \RX ZiWh cRQceUQV abRXW
fiQdiQg ePSOR\PeQW, iQWeUQVhiSV, RU caUeeUV? 

NR, QRW RIWHQ aW aOO!



7. WhaW aUe Whe biggeVW cRQceUQV Rf \RXU YiVXaO cRPPXQicaWiRQ VWXdeQWV? 

OQH cRQcHUQ LV WaNLQJ PXOWLSOH XSSHU OHYHO cOaVVHV aW WKH VaPH WLPH. MaQ\ RI WKHP
aUH SURMHcW-baVHd VR WaNLQJ PRUH WKaQ WZR aW RQcH LV QHaUO\ LPSRVVLbOH.

8. WhaW caUeeUV aUe YiVXaO cRPPXQicaWiRQV PajRUV W\SicaOO\ iQWeUeVWed iQ? 

 SRcLaO PHdLa, VSRUWV VLdHOLQH ZRUN SKRWRV, JUaSKLc dHVLJQ, IUHHOaQcLQJ.

 9. Ζf a VWXdeQW iV UeTXeVWiQg PRUe iQfRUPaWiRQ RQ Whe YiVXaO cRPPXQicaWiRQV
PajRU, ZheUe ZRXOd \RX W\SicaOO\ WeOO WheP WR ORRk? WebViWe, VRciaO Pedia,
RWheU facXOW\ VRXUceV, eWc?  

WH KaYH LQIRUPaWLRQaO IO\HUV aQd SacNHWV WKaW caQ JLYH WKHP PRUH LQIRUPaWLRQ aV
ZHOO!



1. HRZ did \RX fiQd RXW abRXW Whe YiVXaO cRPPXQicaWiRQV PajRU aW URfSC?

WH IRXQd RXW abRXW WKH YLVXaO cRPPXQLcaWLRQV PaMRU WKURXJK WRXUV RI WKH
MRXUQaOLVP VcKRRO SaLUHd ZLWK aQ H[SOaQaWLRQ RI WKH SURJUaP, RXU adYLVRUV KHOSLQJ
XV XQdHUVWaQd WKaW RXU LQWHUHVWV ZHUH cHQWHUHd aURXQd YLVXaO cRPPXQLcaWLRQV,
JRRJOH VHaUcKHV UHJaUdLQJ cUHaWLYH RccXSaWLRQV, aQd WKH LQ-VWaWH WXLWLRQ RSWLRQ
RIIHULQJ WKH RSSRUWXQLW\ WR PaMRU LQ YLV cRP.

  2. WhaW Pade \RX chRRVe YiVXaO cRPPXQicaWiRQV aV \RXU PajRU?

- TKH LQWHUVHcWLRQ bHWZHHQ aUW aQd VRcLaOL]LQJ cUHaWLYHO\ VHUYLQJ WKH cRPPXQLW\ aQd
bXVLQHVVHV LV VRPHWKLQJ WKaW Ζ'P LQWHUHVWHd LQ, aQd YLV cRP LV baVLcaOO\ cHQWHUHd
aURXQd WKRVH WKLQJV.
- TKH SURJUaP RIIHUHd PH RSSRUWXQLWLHV WKaW Ζ ZRXOd QRW KaYH RWKHUZLVH, VR Ζ
dHcLdHd Ζ Kad WR SXUVXH LW.

3. WhaW aUe VRPe Rf \RXU faYRUiWe WhiQgV abRXW Whe PajRU aQd Whe JRXUQaOiVP
VchRRO iWVeOf?

- TKH SHUVRQaO aVSHcW WKaW WKH SURIHVVRUV bULQJ ZLWK XV aQd WKH Za\ Ζ caQ bXLOd
UHOaWLRQVKLSV ZLWK WKHP aQd P\ cOaVVPaWHV, HVSHcLaOO\ LQ VPaOOHU cOaVVHV.
- LHaUQLQJ abRXW HYHU\WKLQJ LQ WKH ILHOd aQd aOO WKaW YLV cRP KaV WR RIIHU.
- AOO RI WKH SURMHcWV WKaW ZH aUH caSabOH RI cRPSOHWLQJ aQd addLQJ WR RXU SRUWIROLRV.
- WH ORYH KaYLQJ WKH RSSRUWXQLW\ WR ZRUN dLUHcWO\ ZLWK VcHQaULRV WKaW aUH aSSOLcabOH
WR UHaO OLIH.

4. ΖQ \RXU RSiQiRQ, ZhaW dR \RX WhiQk ZRXOd ZRUk beVW fRU a caPSaigQ WR
SURPRWe YiVXaO cRPPXQicaWiRQV?

- Ζ ZLVK WKHUH ZHUH PRUH HOHcWLYH cOaVVHV UHOaWHd WR YLV cRP.
- Ζ IHHO OLNH ZH KaYH bHHQ SXVKHd LQWR JOUR 447 ZLWK QR SULRU NQRZOHdJH aQd aUH
H[SHcWHd WR NQRZ KRZ WR cRPSOHWH WKH ZRUN, VR Ζ WKLQN WKHUH VKRXOd bH a cOaVV WKaW
SUHcHdHV JOUR 447 IRU a bHWWHU OHaUQLQJ H[SHULHQcH.
- Ζ WKLQN ZH QHHd PRUH JXLdaQcH RQ caUHHU SaWKV IURP adYLVRUV aQd SURIHVVRUV.
- AdYLVRUV dRQ'W XQdHUVWaQd ZKaW YLV cRP LV RU KRZ WR dLUHcW XV ZLWKLQ aQd aURXQd
LW, VR Ζ WKLQN VRPH HdXcaWLRQ IRU WKHP RQ ZKaW YLV cRP LQYROYHV ZRXOd bH KHOSIXO.


